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BACKGROUND
• The United States is home to roughly 36,486 food and 
beverage processing plants and those are currently owned by 
31,401 corporations. (USDA). The food industry is one of the 
more important industries in the world because food is a global 
necessity for nutrition and health. These companies are heavily 
regulated to ensure quality food is being produced and that human 
health and safety is not at risk. 
• The primary objective of any major corporation, including 
food corporations, is to maximize profits for shareholders. The 
incentive of maximizing profit as well as the lack of employees 
and funding for proper assessment within these corporations, food 
fraud is inevitable. 
• Food corporations have cut corners in order to benefit the 
corporation and shareholders, which results in consequences that 
have been known to put human health and safety on the line. This 
study explores how big food corporations convicted of major food 
fraud crimes change their marketing methods in order to appear 
safer to the public. 
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Methodology & Theoretical Framework
• Qualitative cross-sectional study
• Secondary research 
• Analyzed four case studies involving the Nestle infant formula 
scandal, Odwallas E.coli outbreak, The peanut corporation's 
salmonella outbreak, and  Honey laundering looking for 
common patterns among crimes
• Examined each corporations marketing trends and strategies 
through corporate websites to determine targeted audiences
• Analyzed what impact the consequences had on today’s food 
corporations
• The Theoretical framework was based off of two theories: 
Enterprise model of organized crime and Techniques of 
Neutralization 
• Enterprise model states “Organized crime is an economic activity 
that happens to be illegal” (Liddick, 1999, p. 404). This approach 
explores organized crime using the same economic principles as 
a legitimate business would.
• The Techniques of Neutralization  “focuses on examining how 
specific drives and motives associated with criminal behavior  
are developed” (Piquero et al, 2005, p.163). There are 5 
techniques of neutralization: denial of responsibility, denial of 
injury, denial of victim, condemnation of condemners, and appeal 
to higher loyalties.
RESULTS
• Global trade in fraudulent food products is estimated around $50 
billion per year
• All cases were economically motivated with the majority target 
consumer population being health and nutrition conscious 
individuals.
• Majority of persons affected by tainted products, in cases where 
harm occurred, were infants and the elderly
• Most common techniques of neutralization utilized were denial 
of responsibility and condemnation of condemners.
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DISCUSSION
• Aftermath of food fraud resulted in The Peanut Corporation of 
America filing for bankruptcy in 2009.
• Odwalla plead guilty to 16 federal criminal charges and paid $1.5 
million.. In 2001 Coca-Cola company purchased Odwalla but as a 
result of declining sales due to E.coli outbreak Odwalla was 
discontinued in 2020.
• Nestle Continues to partake in unethical practices. In 2018 they 
were sued for fake “No GMO” labels purposefully deceiving 
consumers into thinking their products were GMO free.
• Honey is still one of the most adulterated products today.
• Food fraud is on the rise which maybe a direct result from  the 
COVID-19 pandemic. 
• In order to prevent food fraud consumers should focus more on 
purchasing food from local farms and butchers. The problem with 
this is that local products tend to be more expensive. 




• Flynn, D. (17 Sept. 2009). Odwalla Apple Juice E.coli Outbreak. Food Safety News (FSN). 
Retrieved From: https://www.foodsafetynews.com/2009/09/meaningful-outbreak-4-
odwalla-apple-juice-e-coli-o157h7-outbreak/
• Jones Ritten, C., Thunström, L., Ehmke, M., Beiermann, J., & McLeod, D. (2019). 
International honey laundering and consumer willingness to pay a premium for local 
honey: an experimental study. The Australian Journal of Agricultural and Resource 
Economics, 63(4), 726–741. https://doi.org/10.1111/1467-8489.12325
• Leighton, P., & Leighton, P. (2016). Mass Salmonella Poisoning by the Peanut Corporation 
of America: State-Corporate Crime Involving Food Safety. Critical Criminology 
(Richmond, B.C.), 24(1), 75–91. https://doi.org/10.1007/s10612-015-9284-5
• Liddick, D. (1999) The enterprise “model” of organized crime: Assessing theoretical 
propositions, Justice Quarterly, 16:2, 403-430, DOI: 10.1080/07418829900094191
• Perkins, C. (2021). Food Fraud: How do Corporations Change? Illinois State University. 1-
31
• Piquero, N. L., Tibbetts, S. G., & Blankenship, M. B. (2005). examining the role of 
differential association and techniques of neutralization in explaining corporate 
crime. Deviant Behavior, 26(2), 159–188. https://doi-
org.libproxy.lib.ilstu.edu/10.1080/01639620590881930
• Reierson, J., Sellnow, T., & Ulmer, R. (2009). Complexities of Crisis Renewal Over Time: 
Learning from the Tainted Odwalla Apple Juice Case. Communication Studies, 60(2), 114–
129. https://doi.org/10.1080/10510970902834841
• Smith, G. (13 Dec 2016). What is Food Fraud? Food Safety Net Services (FSNS). 
Retrieved from: http://fsns.com/news/what-is-food-fraud
• USDA (14 May 2020). Manufacturing: Food and Beverage Manufacturing. Economic 
Research Service, USDA. Retrieved From: https://www.ers.usda.gov/topics/food-markets-
prices/processing-
marketing/manufacturing/#:~:text=There%20are%20many%20food%20and,Census%20Bu
reau's%202017%20Economic%20Census.
